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In the September 2004 issue of The Elliott Wave Financial 
Forecast, Pete Kendall observed slowing sales and declining 

stock prices for “a wide range of sugary products and caffeine-
laced drinks that were refreshment mainstays during the long bull 
market”:

The socionomic implications … are clear: the sugar rush and 

caffeine buzz that kept consumers tuned in to the high-energy 

and social imagery of the bull market are subsiding because they 

are incompatible with bear market psychology.

Mark Galasiewski expanded on Kendall’s ideas in a report 
titled, “Some Socionomic Snapshots,” published in the January 
2007 issue of The Elliott Wave Theorist. Galasiewski charted a 
positive correlation between stock prices and per-capita sugar 
consumption and forecasted further decline: 

When the data for 2005 and 2006 are released, we expect they will 

show that sweetener consumption rebounded somewhat along 

with the stock market. But after that, as the major bear market 

that began in 2000 resumes a downward trend, we expect to see 

the decline in sweetener consumption continue.

As our updated chart shows (Figure 1), that is exactly what happened. 
The 2000 peak in overall sugar consumption is also evident in U.S. annual carbonated drink production (Figure 

2), which grew until 2004 and has fallen markedly since, especially after 2006, when home prices peaked at a historic 
extreme in positive social mood.

In addition, it appears that market trends correlate with the 
size of drink containers. Soda bottles quadrupled in size along 
with the bull markets of Cycle waves 3 and 5. “Bigger is bet-
ter” is a theme in times of rising social mood, as illustrated by the 
skyscraper examples in the May 2009 issue of The Socionomist. 
But in October 2009, seven months after the low of Primary 1, 
Coca-Cola for the first time announced a smaller can size option 
in the U.S. (Figure 3). Allowing time for the development and in-
troduction of the smaller can, it is likely the initiative for the mini 
can was launched during the bear market a year earlier. Coca-Cola’s 
press release puts a positive spin on this bear market move, but 
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the real forces at work (see added italics) are obvious 
to socionomists:

“The Coca-Cola mini can is a great option for smaller 

thirst occasions, and for calorie-conscious consum-

ers,” said Hendrik Steckhan, 

president and general manager, 

Sparkling Beverages, Coca-Cola 

North America. “Our new sleek 

mini can supports the idea of 

moderation and offers people yet 

another way to enjoy their favor-

ite Coca-Cola beverage.”

Since the announcement and during the continuing 
Primary-degree rally, there has been almost no advertis-
ing of Coca Cola’s small-fry option. 

Another example of catering to changes in social 
mood comes after the stock market has risen for two 
years. Starbucks, another big player in the drinks mar-
ket, just announced a new cup size option for its iced 
drinks. Many iced drinks at Starbucks, barring iced 
coffee, come loaded with sugar. Dubbed the “Trenta,” 

the cup (Figure 4) is 55% larger than the “Venti,” Star-
bucks’ previous largest size. If a new bull market is 
under way, the larger cup should be a success as long 
as it continues. If the bear market resumes, as EWI 
expects, the “Trenta” and all the sugar that comes with 
it will prove to be a short-lived flier.

The authoritarian/anti-authoritarian conflict deepens, privacy battles heat up, and hate and anger are on the rise. 
Meanwhile, economists seek a basis for optimism. 

AUTHORITARIANISM
Conflict Intensifies

Suddenly it seems that protests and rebellions have 
become the new normal around the globe.

Spurred by declining social mood, the anti-author-
itarian protests in North Africa and the Middle East 
show no signs of abating anytime soon. Meanwhile, 
demonstrations and calls for demonstrations have spread 
to Asia, Europe, North America and South America.

The increase in battles over authoritarianism was 
forecast by the Institute’s Alan Hall in the May 2010 
issue of The Socionomist, months before it took place. 

Hall based his predictions on his long-term study of pat-
terns in the incidence of such anti-authoritarian conflicts, 
finding that they have tended to correlate with social 
mood as recorded in the stock market.

Since our last issue, thousands of Greek citizens 
took on authorities in a nationwide strike to oppose the 
government’s deep budget cuts. They hit police with 
rocks and gasoline bombs, and police responded with 
tear gas and flash grenades. Hall noted last year that 
the extreme optimism of the Grand Supercycle peak in 
social mood had generated huge, unsustainable govern-
ment spending in many countries, including Greece. As 
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a result, many people felt dependent on, and vulnerable 
to, the decisions of their governments. These social 
stresses are now impelling both authoritarian policies 
and opposition to them. In the United Kingdom, an es-

timated 250,000 to 500,000 citizens marched in London 
on March 26 to protest government budget cuts. And in 
Bolivia, demonstrators in multiple cities demanded the 
resignation of government officials who, the unhappy 
citizens said, had done too little to address inflation in 
food and transportation prices. In Asia, the South Korean 
newspaper The Chosun Ilbo reported that protests in 
tightly controlled North Korea took place in February; 
in a follow-up report on March 25, the publication said 
that the North Korean regime had warned its people 
not to keep South Korean propaganda leaflets being 
dropped over the country. The newspaper said North 
Korean authorities fear a democratic uprising like the 
ones occurring in the Middle East. In China, officials 
blocked the Twitter and Facebook websites after activ-
ists attempted to organize protests via social media. 
Authorities also blocked LinkedIn after a user called 
for revolution. In the Middle East, Bahrain’s govern-
ment used force to bring an end to a month-long protest. 
Some 100 people died in a government crackdown on 
protests in Syria. And in Yemen, supporters of President 
Ali Abdullah Saleh fired on peaceful demonstrators. In 
the U.S., workers’ unions spent weeks protesting a law 
proposed by Wisconsin Gov. Scott Walker that curtailed 
collective bargaining for public employees. Walker was 
victorious, but on March 18, Dane County Circuit Judge 
Maryann Sumi issued a temporary restraining order 
halting the new law. Finally, in Libya, air attacks by the 
U.S. and its allies reduced the ability of that nation’s 
dictator, Colonel Muammar Quaddafi, to oppose a rebel 
advance. At press time, rebels were fighting Quaddafi’s 
forces for control of the oil town of Brega.

As Hall noted in his study, milder expressions of 
authoritarianism—some of which preceded the Mideast 
conflicts—are rising as well. There are burgeoning 
numbers of surveillance cameras; proposals for Internet 

control; U.S. insurance companies offering 
reduced rates for drivers who allow surveil-
lance devices to be installed in their cars; and 
China’s “rising costs of maintaining internal 
control,” which this year drove its domestic 
security budget to surpass its military spend-
ing for the first time ever.

Whistle blowing and governments’ 
reactions to it express the same conflict 
over authoritarianism. Daniel Ellsberg, 
who leaked the Pentagon Papers in 1971, 

was among 30 protestors arrested at the Marine Corps 
Base in Quantico, Virginia, on March 20, 2011. The 
group called for the release of Bradley Manning, a U.S. 
Army soldier who allegedly passed classified material 
to WikiLeaks. The military has detained Manning in 
solitary confinement for more than seven months while 
he awaits a pre-trial hearing. 

As Hall’s 2010 study points out, socionomics cannot 
predict the outcome of the authoritarian/anti-authoritar-
ian battle. It can only predict its intensification.

If social mood continues to decline, as Elliott Wave 
International expects, the media in coming months will 
report that the Mideast violence is spreading. But so-
cionomically speaking, the negative mood that propels 
such actions does not spread like a contagion; instead, 
it arises in many minds at once. 

Walking? Driving? Big 
Brother is Watching

In the April 2010 issue 
of The Socionomist, the In-
stitute’s Alan Hall forecast 
that as social mood declines, 
governments will increasingly 
employ technology to monitor 
and control their citizens. That 
scenario is playing out in Chi-
cago. A network of more than 
10,000 surveillance cameras is 
already watching Chicagoans 
go about their daily business. 
But Chicago Mayor Richard 

“In Asia, the South Korean newspaper The Chosun Ilbo 
reported that protests in tightly controlled North Korea 
took place in February; in a follow-up report on March 
25, the publication said that the North Korean regime had 
warned its people not to keep South Korean propaganda 
leaflets being dropped over the country.”

Steadfast Scrutiny :  
One of Chicago’s 10,000 
security cameras looms 
overhead.
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Daley says that’s not enough. Daley, who leaves office 
in May, said he’d like to see cameras on every street 
corner.

The ACLU of Illinois opposes the program’s expan-
sion. The group urges mayor-elect Rahm Emanuel and 
the new city council to “order a moratorium on deploy-
ing new cameras, evaluate whether to remove some of 
the current cameras, and adopt appropriate regulations to 
protect against unwarranted violations of privacy.” The 
ACLU suggests further that regulations prohibit record-
ing in private areas and require individualized suspicion 
either of criminal activity or a threat to public safety 
before a camera operator uses zoom, facial recognition 
or automatic tracking technologies—especially when 
individuals are engaged in First Amendment-protected 
activity. The ACLU says that while the “dystopia de-
scribed by George Orwell in ‘1984’ has not yet been 
realized, Chicago’s current 10,000 surveillance cameras 
are a significant step in this direction. And a camera ‘on 
every corner’ would be an even greater step.”

Privacy advocates are also protesting new programs 
by auto insurers that offer discounts to drivers who al-
low themselves to be electronically monitored. One of 
the latest insurers to offer such a program is Progres-
sive. Drivers who sign up for its “Snapshot” program 
agree to allow the installation of a small data recorder 
in their vehicles. In return, consumers can receive insur-
ance premium discounts of up to 30 percent. Privacy 
advocates fear that insurers will someday make the 
devices mandatory.

THe ecONOMy
Murdoch Deal: The end of a Boom?

After 50 years of making big buys, Rupert Mur-
doch’s News Corporation is planning its biggest 
acquisition ever—a deal worth $12.5 billion. 

The significance of Murdoch’s latest deal, plus key 
acquisitions he has made since the 1950s, are highlighted 
by Elliott Wave International’s Mark Galasiewski in 
the March 2011 issue of The Asian-Pacific Financial 
Forecast. Galasiewski notes that almost every one of 
Murdoch’s past major purchases has marked an inter-
mediate-term top not only in News Corporation’s stock 
price but also in Australia’s stock market. Further, these 
peaks have generally coincided with tops in global stock 
markets. If precedent holds, and if Murdoch seals his 

latest deal, Galasiewski predicts, “We may be looking at 
another peak in social optimism, which would therefore 
signal that most of the gains in the rally since the 2009 
low have been had.”
For more information about The Asian-Pacific Financial Forecast, 

click here.

A Socionomic View of the News 
As individuals increase their knowledge of socio-

nomics, they view the news in an entirely different 
light. Subscriber Don Williams illustrated this point in 
a recent email. On February 24, Williams saw a Fox 
News television report about the crackdown on Mexican 
drug cartels. He went to the Fox News website to find 
a link to the report. While he was there, something else 
caught his interest.

“The reporters wrote about drug runners being 
paid not in dollars but in gold bars, because gold bars 
keep going up in value,” Williams wrote. “I stopped to 
think about this from a socionomic perspective. This 
seems similar to the supermodel [Gisele Bundchen] 
who insisted [in 2007, near a dollar bottom] on being 
paid only in euros, because she perceived that dollars 
were worthless!”1

Both the supermodel and drug runners engaged 
in linear extrapolation—that is, forecasting the future 
of euros and gold in a straight line based only on the 
current trend. For more examples, see “Predicting 
Tomorrow Based on Today” on page 5. When laymen 
embrace a financial trend, it is usually nearer its end 
than its beginning.

1Fox special report with Bret Baier (2011, February 24). 
Foxnews.com.

GROWING POLARIZATION
Socionomists hypothesize a connection between 

negative social mood and social polarization, distrust 
and scapegoating. Bear markets lead people to catego-
rize and divide others into groups of them and us. As 
the December 2009 issue of The Socionomist reported, 
increasingly negative social mood will deepen polariza-
tion along political, ideological, religious, geographic, 
racial and economic lines. We can see several aspects 
of this development.
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Pension envy
A March 8 CNBC article points to anger among 

private sector workers over the pay and pensions that 
public sector workers receive. The article cites a USA 
Today/Gallup poll in February in which 40% of respon-
dents supported tighter controls on government pay and 
benefits. CNBC says struggling private sector workers 
are experiencing “pension envy” as they consider the 
benefits received by their counterparts in the public 
sector. If social mood continues its current downward 
trend, expect this polarization to intensify.

Hate Groups 
The Southern Poverty Law Center has documented 

a new record in the number of hate groups. There were 
1,002 such groups operating in 2010—the first time the 
number topped 1,000 since the SPLC began counting 
in the 1980s.

Last year’s hate group count represents a 7.5% 
increase compared to the 932 groups active in 2009 
and a 66% increase since the major social mood peak 
of 2000.

In addition, the SPLC says the number of “nativ-
ist extremist” groups rose from 309 to 319 in 2010, 
an increase of 3%. These groups not only advocate 
restrictive immigration policies but actually confront 
or harass suspected undocumented immigrants or their 
employers. However, the greatest growth—61%—came 
in the number of “Patriot” groups, which rose from 
512 to 824. According to the SPLC, these groups are 
conspiracy-minded and see the federal government as 
their enemy. Right or wrong, these ideas counter the 
status quo.

Altogether, there were 2,145 hate, nativist extremist 
and Patriot groups in 2010, a 22% increase compared 
to the 1,753 groups recorded in 2009.

FORecASTING
Predicting Tomorrow Based on Today

On March 9, the UCLA Anderson Forecast issued 
a first-quarter report, “On the Mend,” which said the 
U.S. economy is “getting better.” The report points to 
recoveries in employment and real GDP and calls for 
“3% growth … for the duration of the forecast’s 2013 
horizon.” A February 9 MSN article called last year’s 
5% increase in cosmetic surgeries “one more indication 
that the economy is on the mend.” And, on January 17, 
an article in USA Today said, “The appetite for equities 
is going to continue to grow.”

Such forecasts are based on linear extrapolation. 
Robert Prechter called this habit “Predicting the Pres-
ent” in his book The Wave Principle of Human Social 
Behavior:

Mainstream social and economic forecasting has 

forever been a practice of extrapolating present and 

recent conditions and trends into the future. More 

specifically, apparent predictions are simply (1) 

descriptions of present conditions (2) multiplied by 

an unconsciously calculated summation of multiple 

forward-weighted moving averages of the trends of 

those conditions.

Speaking before the World Futurist Society in 
Boston on July 10, 2010, Prechter pointed out that most 
people who try to predict look for “so-called cutting 
edge events, things that they think might start a trend. 
But every one of those events is simply an event. It 
doesn’t predict anything. That could be the first and only 
time it ever happens, like Nehru jackets.”

Economists’ and futurists’ reliance on linear ex-
trapolation makes them “notoriously optimistic at tops 
and pessimistic at bottoms, producing highly inaccurate 
forecasts of coming events,” Prechter said in The Wave 
Principle of Human Social Behavior. And, in a world 
that not only trends but also turns, this approach is 
doomed to fail—sometimes, spectacularly.
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 What to Expect 
 When Social Mood 
 Turns Back Down

By Michael Flagg

The Road Ahead
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[Editor’s note: In this month’s Musings, nuclear en-
gineer Michael Flagg ruminates about how attitudes 
may shift during a large-degree negative mood trend. 
Flagg’s list is general and cursory; we suggest readers 
use it to produce their own checklist of areas of concern 
and action steps.]

As I look forward to the next few years, I expect 
the general social mood to turn decisively toward the 
negative. For the record, I expected the same for 2010. 
Although we did see ongoing expressions of general 
negative mood as an overall theme, we saw many events 
that showed the strength of the extended return toward 
more positive mood, as evidenced by the stock rally. 
These included the passage of a massive health care bill 
and the ongoing belief in the power of the Fed to pilot 
the economy via quantitative easing.

In a way, I hope my call for net negative mood is 
still premature. If it is, we’ll have more time to prepare 
for the downturn. But for now, we can engage in some 
rough hypothetical forecasting based on some of the 

categories found in Chapter 14 of Prechter’s The Wave 
Principle of Human Social Behavior. I’m providing 
my off-the-cuff ideas about how Prechter’s “Aspects of 
Social Polarity” could play out in what I expect to be a 
negative mood environment.

Adventurousness/Defensiveness
The slide toward trade protectionism will continue. 

Keep an eye on the ongoing disputes with China over 
the rare-earths trade as a marker; they will be part of 
an overall trend rolling back the free trade agreements 
that were locked into place during the positive mood of 
the 1990s. Expect to hear much about how the United 
States was founded upon and grew behind significant 
trade barriers as a defense for why we should put up 
new walls today.

At home, expect the general tenor of mood to be 
much more defensive, expect banks to continue to be 
more conservative in their lending and expect personal 
debt to drop as people pay off their credit cards or 
default—a trend that will accelerate until employment 
craters.

Action Items: Look for opportunities that others 
may be too frightened to take advantage of. Look 
for products that meet a local or regional need. 
If you’re composing or implementing a business 
plan, consider the impact that trade barriers would 
have on it.

Alignment/Opposition
Opposition will increase in many forms—from 

labor strife in public unions and professional sports to 
strife between political parties to commercial, neighbor-
hood and family disputes.

Action Items: The fewer players in your orga-
nization, the better. Huge projects that require 
agreement by diverse parties will struggle to get 
off the ground. Expect opposition. If you need 
many permits, complicated financing or political 
support, expect it to be difficult. I suggest focus-
ing on small, discrete projects that can be handled 
quietly, cheaply and with minimal cooperation 
from others.
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Benevolence/Malevolence
Expect a rough year for charities. Expect public 

discourse to become even rougher, until it reaches the 
point of physical confrontation. Don’t be surprised to see 
a rash of stories about serial or spree killers. The recent 
spate of cop killings might be an ugly foreshadowing 
of things to come.

Action Items: Stay away from public rallies and 
demonstrations. Keep your wits about you and make 
sure you don’t get caught up in a wave of malevolent 
behavior. The world can be short on kindness in even 
the best of times.

clarity/Fuzziness
This one is already happening. Policies such as fix-

ing a debt crisis by issuing more debt ring alarm bells, no 
matter how many Nobel Prize winners line up to support 
them. Expect waves of unintended consequences from 
such programs.

Action Items: Do not do as others do: Make sure 
your own plans for business, emergencies, reloca-
tion, investing and so forth are rational. Formulate 
the plans now, before you become too emotional 
to cope well.

concord/Discord
Discord should rule the day. Politicos are playing 

relatively nice at the moment because we are in a sig-
nificant mood rally. When mood turns down hard once 
again, expect politics to devolve further into angry, 
bitter, partisan wrangling.

Action Items: Mostly already covered. If you rely 
on harmonious times for your income or safety, 
consider alternatives.

confidence/Fear
Fear should make a big comeback. 

Action Items: A few starter suggestions: Get to 
know your neighbors and get plugged into your 
community—the actual real-life one, not the digital 
one. People usually have less fear of those whom 
they know. Do what you can to limit fear’s deleteri-
ous effects on your life. Don’t fear fear; know it, 

Michael Flagg is a project manager at a 
nuclear research reactor. He holds degrees 
in history and nuclear engineering and is an 
occasional contributor to The Socionomist.

recognize it and overcome it by building trust with 
those who are close to you.

constructiveness/Destructiveness
Expect to see things crumble or be blown to bits, 

whether they are infrastructure or political entities. 
Anger will spark the detonation of bombs and the col-
lapse of many current social and political arrangements. 
Money for maintenance is going to dry up. 

Action Items: Watch for a push to return to gravel 
roads, propelled by devastated local budgets and an 
eco movement out to limit road use. Also watch for 
calls to let infrastructure decay in order to restrict 
access and return areas to nature.

Desiring Power Over Nature/Desiring Power Over 
People

It’s gone a bit quiet recently, but I believe the climate 
change mania (as opposed to the legitimate science of 
climate studies) is going to emerge once again, this 
time with more gravitas than before. The group has 
made inroads in the political establishment and has a 
high-profile champion in Al Gore. I expect it to become 
a vocal, angry minority that is difficult to work with and 
even more difficult to ignore.

Action Items: Tyranny may be hard to impose, but 
plenty of groups will try. Be watchful and ready to 
run or fight—if you must.

ebullience/Depression
We should expect more acceptance of depression 

or stoicism rather than the manic insistence on being 
happy. 

Action Items: Watch your emotional state. Be 
aware of social mood’s influence on your own 
psyche. Consider your own tendencies and evaluate 
your own behaviors.
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embrace of effort/Avoidance of effort
Expect ennui. 

Action Items: Recognize our desire to slow down 
and take the easy way. Think “malaise.” While 
others avoid doing the hard things, now is the time 
when intelligent effort will yield a relatively huge 
competitive advantage.

Forbearance/Anger
As Prechter’s text says, “A rising mood leads to 

social expressions of acquiescence, apology and tol-
erance. A falling mood leads to social expressions of 
resistance, recriminations and intolerance.” Expect a 

decline in historic apologies when mood turns firmly 
negative. This will be an age in which we’ll be creating 
new atrocities for which our great-grandchildren will 
make restitution.

Action Items: If you belong to a group that relies on 
income based upon historical guilt, prepare for income 
to wither away. 

Friskiness/Somberness
It has been an enjoyable ride in an era of short skirts, 

well-tailored suits, fun times and giddiness in parties 
and politics. But now, hemlines will drop; fashion will 
go black, brown and ugly; and people will let their 
bodies go.

Action Items: If your business model relies on 
selling tiny swaths of clothing at a big mark-up, 
expect a dent in your income. Fashion will always 
sell, but the trend of what sells well is going to 
abruptly change.

Mounting Friction: Falling mood leads to expressions of resistance. 
Authorities will counter with force.

Happiness/Unhappiness
Some good blues tunes will come out of this era!

Action Items: Again, recognize the tendency during 
such times to dwell on the bad.

Homogeneity/Heterogeneity
Expect continued shifts away from inclusionism on 

the global and national levels toward “tribalism” and an 
even narrower focus. The shifts will occur everywhere—
in marketing, politics, religion and immigration, for 
example. This narrowing will combine with anger and 
withdrawal to create an ugly elixir in politics.

Action Items: Take time to read “The Breakdown 
of Nations” by Leopold Kohr for an idea of how 
smaller, heterogeneous political and social or-
ganizations might flourish. Negative mood puts 
enormous strains on big systems that count on all 
members behaving a set way. Breaking apart some 
of those sclerotic systems might not be all negative. 
If you are a business person, consider how you 
might market to niches.

Inclusion/exclusion
The endpoint of “exclusionist thinking” is race-

based violence, immigration phobia and the re-ignition 
of historical animosities.

Action Items: If you live in the United States, 
visit the U.S. Census website (www.census.gov) 
and look up your city and state. Ask yourself 
what would happen if ethnic-based conflicts 
erupted in your region. Again, these suggestions 
are generalities; form your own based on your 
circumstances.

Interest in Love/Interest in Sex
Get ready to get your groove on, if that is your 

thing.

Action Items: If you are in the arts, plan to write 
that best-seller or direct that movie focusing on 
self-serving pleasure.
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Rising Restraints: Travel restrictions will be another product of 
falling mood.

Liberality/Restriction
Expect efforts to legislate behavior more rigidly. 

Different regions will express this in different ways. In 
the Southern U.S., you may see more Blue Laws and 
dry counties. In the North, expect more restrictive gun 
laws. In Switzerland, you may experience more friction 
between language groups. Anticipate travel, money-
transfer and employment restrictions. With restrictions 
will come resistance to restrictions and volatility.

Action Items: Plan accordingly.

Optimism/Pessimism
At the coming bottom, others will be preparing for 

the world’s end. You can be buying assets for pennies 
on the dollar.

Action Items: “Buy when there’s blood in the 
streets,” as the saying goes.

Practical Thinking/Magical Thinking
Anticipate magical thinking on the part of others. 

This may involve people making relatively harmless 
visits to local santeros for help with relationships or 
business deals. Or, it might involve society engaging 
in QE3 (quantitative easing) or other sorts of wishful 
fantasizing that promise if you want something badly 
enough, it will manifest itself. The tendency toward 
magical thinking has already played out on the national 
scene in the form of skyrocketing budget deficits.

Action Items: Think clearly. Stay objective. Base 
your actions on practical thinking.

Search for Joy/Search for Pleasure
Personally, I define joy as a deep and internal state 

of satisfaction; others define it differently, but the point 
is that it goes beyond the visceral. In contrast, the search 
for pleasure is more carnal. Expect negative social mood 
to shift pursuits to the latter.

Action Items: Do not allow yourself to be con-
sumed by society’s descent into hedonism. Indulge 
lightly.

Self-Providence/Self-Deprivation
Watch society turn from Hummers and McMansions 

to mass transit and humble homes. In religious circles, 
look for the comeback of monastic environments on 
one hand and violent efforts such as flagellation on the 
other. In politics, look for austerity to rule the day. And 
in general, look for society to redefine “normal” to mean 
less conspicuous consumption.

Action Items: Self-deprivation, especially after an 
era of extreme excess, is not the worst thing in the 
world. Use this wave of mood to clear out clutter 
and manage your budget.

Sharpness of Focus/Dullness of Focus
Negative mood dulls focus, which can lead to in-

dustrial accidents.

Action Items: If you work in the manufacturing, 
airline or energy sectors (or in a nuclear reactor!) 
be extra vigilant, making sure that you and your 
co-workers do things properly. Cutting corners 
can mean injury, ruined equipment and regulatory 
nightmares. Make sure your quality assurance and 
safety personnel stay on the ball.

Supportiveness/Opposition and Tendency to Praise/
Tendency to criticize

Anticipate opposition.

Action Items: Quiet, behind-the-scenes person-
alities should have the easier road. Avoid being a 
public person unless you can stand the abuse.
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Togetherness/Separatism
Keep your eyes peeled for secessionist sentiment.

Action Items: If you live in Texas, you might want 
to make sure any assets you have in other states 
are disposed of within the next few years. Come 
2020, you might be a citizen of the Lone Star 
Republic and need a passport to visit Little Rock 
or Los Angeles.

Summary 
Whew! What a list. As you can see, there are many 

areas to consider—and this list is, by necessity, just 
touching the surface. I hope it helps you prepare. In 
the meantime, enjoy this particular mood plateau for 
as long as it holds.
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