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Do Try This at Home
How to Use Socionomics to Make Specific Social Forecasts

By Chuck Thompson

We’ve stated that socionomics is a tool for under-
standing the “tendency of the social system,” not a 
crystal ball for predicting specific events.

1
 Having said 

that, Robert Prechter and others at the Socionomics 
Institute have made accurate, detailed forecasts using 
socionomics.

One recent example is the predicted breakup of the 
European Union, which Prechter and Pete Kendall first 
anticipated in 1998—four years before the first euros 
even exited the printing presses.

How did they do it? When is it appropriate to use 
socionomics to make a specific forecast, and what prin-
ciples should you follow?

In this article, we’ll use our dramatic, anti-intuitive 
forecasts for the disunion of Europe—issued even as 
the union itself was being established—to demonstrate 
socionomic principles in action.

Staying off the EU Bandwagon
The most helpful socionomic forecasts are the ones 

that no other method anticipates. 
In 1989, when the Berlin Wall came down, German 

chancellor Helmut Kohl and French president François 
Mitterrand saw an opportunity for European integra-
tion. But calls for a united Europe had been stirring for 
decades, as worldwide positive social mood continued 
its inexorable push during the second half of the 20th 
century. A few weeks after the euro entered circulation 
on January 1, 2002, Rodrigo Rato, chairman of the 
European Union’s Council of Finance Ministers, pro-
claimed, “I don’t think Europe has ever enjoyed such 
good economic conditions.”

2
 Robert Mundell, who won 

the Nobel Prize for economics in 1999, said that in his 
judgment there was not a single country in the world 
that would lose from the advent of the euro.

3
 In addition, 

Mundell and C. Fred Bergsten, director of the Peterson 
Institute for International Economics, both argued that 
the euro would challenge the dollar for global suprem-
acy.

4
 The following year, when leaders of 10 countries 

signed treaties to join the European Union, French 

president Jacques Chirac said, “A wonderful dream is 
coming true.”

5
 And when EU leaders signed their first 

constitutional treaty in 2004, the union’s president, Jan 
Peter Balkenende announced, “Today, Europe enters a 
new era.”

6
 Expressions of optimism and assured success 

revealed a consensus opinion held at the highest level of 
intellect and political and economic authority.

Against this ebullient backdrop, Elliott Wave Inter-
national’s analysts stood virtually alone in their assertion 
that the creation of the euro and the union “represented 
merely an optimistic extreme [accompanied] by decades 
of rising stock prices” and, as such, were doomed to 
fail.”

7
 EWI’s commentaries to this effect number in the 

dozens; following is a small sampling:

1998 — • The New York Times reported on April 
28 that by the end of the week, most countries in 
Western Europe would formally agree to “irrevo-
cably bind their currencies together.”

8
 Pete Kendall 

wrote, “Since joiners will not be allowed to leave, 
this is a rather strong expression of inclusionism, 
as well as a setup for future conflict.”

9

1999 —•  In The Wave Principle of Human Social 
Behavior, Prechter listed numerous expressions of 
peace in the late 1990s, including the consumma-
tion of the European Union following 1,500 years 
of repeated conflict in the region. He added, “This 
multi-year pageant of apology, concession and 
agreement and the concurrent wonderful atmo-
sphere of international peace and cooperation are 
consistent with my Elliott wave case that an uptrend 
of Grand Supercycle degree is ending.”

10

2005 — • EWI’s Pete Kendall noted that the euro was 
managed by a group of trading partners who had 
been “historically distinct if not involved in warring 
with each other.” He wrote,

During the bear market, the independent nations 

of Europe will rediscover their borders and 

rekindle the animosities that kept them apart 

for centuries.
11
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a resource, you may request notification here: www.socionomics.net/1201-email-update
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2006 —•  Kendall forecast that much of what had 
come together in Europe would “come apart in 
coming years.”

12

2007 —•  Kendall noted that the behavior of Germany 
and Russia in the 1930s and 1940s represented the 
extreme form of the exclusionary impulse that oc-
curs during extended negative mood periods. He 
added, “The EU expresses the opposite, inclusionary 
force, one that has apparently run its course.”

13

2009 —•  EWI’s Brian Whitmer wrote, “Up ahead 
in the high beams, we can see the EU’s car wreck 
getting even worse. The [recent surge in positive 
social mood] might lessen tensions a bit, but, by 
our count, the strongest part of the decline remains 
ahead.”

14

2010 —•  Whitmer stated, “Europe’s technical condi-
tion as a whole is only growing worse. The rallies 
in several more markets ended last month, and 
evidence is strong that a third-wave decline in most 
of peripheral Europe has begun. Europe’s sovereign 
debt crisis is escalating as expected.”

15

2010 —•  Kendall wrote, “With the aid of the Wave 
Principle and the insight it provides into the nature 
of bear markets, the euro’s eventual dissolution can 
only be viewed as virtually unavoidable.”

16

Recently, the effects of the new trend toward 
negative social mood have become blatantly manifest. 
Sovereign debt crises have plagued Ireland, Portugal, 
Spain, Italy and Greece. Agencies have cut bond ratings 
across Europe. Economists doubt that the European Fi-
nancial Stability Facility, one of three EU bailout funds, 
is large enough to “assure markets that Italy and Spain 
are protected,”

17
 and now, Europe’s central banks are 

considering what to do should countries leave the euro 
zone. New studies reveal that investors in Greece, Por-
tugal and Italy are increasingly converting deposits into 
Swiss francs, setting up trusts as far away as Singapore 
and buying real estate outside the euro-zone.

18 
And in 

last year’s elections in Finland, the True Finns, an anti-
establishment, anti-euro party, increased their voting 
strength from 4% to 20% in Finland’s parliament.

 

Granted, the European Union thus far has held to-
gether. But now, more than 13 years after Prechter and 
Kendall’s initial forecast, dissolution is being treated as 
a viable topic in the mainstream press. 

People now take intra-European tensions as logical 
and given. But what about 10 to 14 years ago, when the 
union was established with nearly universal fanfare? 
Were today’s events predictable then? The answer 
is yes—provided you were basing your expectations 

Figure 1
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on socionomics rather than then-current sentiment or 
events. 

Looking Far Ahead With Socionomics
How did socionomics enable such a clear, specific 

forecast in the face of so much ebullience? Let’s take a 
look at some of the principles that came into play.

Social Mood is Unconscious, Powerful and 1. 
Reflected throughout Society
As Prechter noted in the June 2010 issue of The 
Socionomist, social mood—which underlies social 
actions—is unconscious.

19
 To recognize how mood 

is affecting current events, you must train yourself 
to see it, step outside of it, and judge it objectively. 
This means staying unmoved by mood-impelled 
arguments posited by friends, politicians, analysts 
and the media. This takes practice and fortitude.
Social Mood Determines Events, Not Vice Versa2. 
Increasing negative mood, not any particular event 
or set of events, accounts for the worsening eco-
nomic scenario in Europe. As Whitmer stated in the 
November 2011 issue of The European Financial 
Forecast:

The fact is, the euro neither united Europe in 

the late-1990s, nor is it dividing Europe today. 

Again, the euro was the result, not the cause, of 

a dominant mood trend that operated silently 

behind the scenes. Knowing it’s there and un-

derstanding how it works will keep you dozens 

of steps ahead of the crowd.
20

In a recent interview with Kate Welling (click 
here: http://goo.gl/35N3S), Prechter explained 
the causality:

Let me show the chasm of difference between 

my way of thinking—with socionomics—and 

the way most futurists and economists approach 

things. When the European Union was being 

formed people said, “What does it mean?” 

And they speculated that there would be more 

cooperation and trade, more power centered in 

Europe, and so on. They thought the EU was 

a new cause, so they were trying to figure out 

the results. Under socionomics, the formation 

of the EU wasn’t a cause; it was a result. At the 

peak of the greatest optimism of all time, these 

countries, which had been fighting each other 

off and on for a thousand years, decided to come 

together. That’s a result of extremely positive 

social mood. And at the time, in 1999 and 2000, 

we said this union is going to fail because it’s 

coalescing at one of the greatest positive-mood 

extremes of all time; there’s no way it’s going to 

be able to survive the downturn in social mood. 

And look: Just a dozen years later it’s already 

starting to break apart. It’s like ice floes in the 

North Atlantic: There’s no way it’s going to stay 

together. Unions that are formed at major social-

mood bottoms, such as the United States at the 

end of the 1700s, tend to hold together very well. 

But I think by the time the global bear market is 

over, the European Union won’t exist.

Extreme Events Presage Imminent Reversals3. 
Non-socionomists miss reversals because they 
don’t recognize the influence of social mood, which 
changes direction in a probabilistically predictable 
fashion, in creating the events upon which they 
are basing their judgments. The conventional fore-
caster’s approach is, “As today is, so shall tomorrow 
be, only a little more or a little less.” In contrast, 
socionomists work from the position that “extremes 
in social psychology prepare the socionomist for 

2012 Socionomics Summit
The Socionomics Institute’s second annual Summit, “New Initiatives in Research and Application,” is set for April 14 at Georgia 
Tech in Atlanta. Last year’s one-day event was so electric that attendees and speakers talked together for hours afterwards. The 
spirited pace and shifts of focus invigorated everyone who attended. We have put together another eclectic mix of socionomic 
theorists from the Institute and academia as well as cutting-edge appliers of social-mood theory to investing and political forecast-
ing. Our roster and other details are here: www.SocionomicsSummit.com/NewInitiatives

Once again, we have priced tickets low (just to cover expenses) so that we can make the Summit available to as many people as 
possible. And if you register before February 29, you can save $50 on the cost of attendance. We expect seats for the Summit to go 
quickly, so we encourage you to act now and reserve your seat. If socionomics intrigues you, you don’t want to miss this event!

http://goo.gl/35N3S
http://www.socionomicssummit.com/NewInitiatives
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coming changes.”
21

 Further, when social mood is 
extreme, it “implies nearness of a trend change in the 
opposite direction.”

22

We do not advocate simple contrarianism. Often, the 
dominant trend will remain in effect for some time. 
Rather, it is mood event extremes that are key to call-
ing dramatic reversals in social trends.
Mood Polarit ies Describe Social Climate 4. 
Extremes
In The Wave Principle of Human Social Behavior 
(1999), Prechter listed 35 pairs of polar tendencies 
(Figure 2) that society tends to express to a degree 
commensurate with the extremity of positive or nega-
tive social mood. Referencing these polarity poles 
helps you envision the broad climate within which 
you can then posit specific events and outcomes. For 
example, one set of polarities evident in the develop-
ment of the European Union is inclusion/exclusion 
(#23). Prechter wrote about this polarity,

A waxing positive social mood accompanies in-

creased inclusionary tendencies in every aspect of 

society, including the cultural, moral, religious, 

racial, sexual, economic, national, regional, social, 

financial and political. A waxing negative mood 

accompanies increased exclusionary tendencies 

in every aspect of society. With that realization, 

you can predict increasing cooperation and acts 

of brotherhood in all those areas in bull markets 

and the opposite in bear markets.
23

At the height of the decades-long bull market in 1999, 
“euro-phoria hit peak pitch,” and during the following 
eight years the EU rushed to include more and more 
nations.

24
 This push for expansion occurred “despite 

concerns about the financial stability of prospective 
entrants”

14
 and other warnings of underlying prob-

lems, including plunging equity/gold ratios. When 
the trend turned toward negative social mood, the 
impulse to exclude set in. In March 2010, Hochberg 
and Kendall noted some specific animosities that 
were being rekindled in Europe:

In Greece, for instance, strikes are escalating 

and growing more violent while an “overwhelm-

ing majority of Germans are hostile to the idea  

Social Polarities Common to
Positive/Negative Mood
1. Acceptance/Rejection

2. Accommodation/Obstruction

3. Adventurousness/Protectionism

4. Agreeableness/Antagonism

5. Alignment/Opposition

6. Allowance/Restriction

7. Benevolence/Malevolence

8. Clarity/Fuzziness

9. Concord/Discord

10. Confidence/Fear

11. Constructiveness/Destructiveness

12. Convergence/Polarization

13. Daring/Defensiveness

14. Desiring Power Over Nature/Desiring 

Power Over People 

15. Ebullience/Depression 

16. Embrace of Effort/Avoidance of Effort 

17. Feelings of Safety/Feelings of Vulnerability 

18. Forbearance/Anger 

19. Friskiness/Somberness 

20. Frivolity/Seriousness 

21. Happiness/Unhappiness 

22. Homogeneity/Heterogeneity 

23. Inclusion/Exclusion 

24. Interest in Love/Interest in Sex 

25. Optimism/Pessimism 

26. Practical Thinking/Magical Thinking 

27. Search for Joy/Search for Pleasure 

28. Self-Assurance/Anxiety 

29. Self-Providence/Self-Deprivation 

30. Sharpness of Focus/Dullness of Focus 

31. Supportiveness/Opposition 

32. Sympathy/Meanness 

33. Tendency to Praise/Tendency to Criticize 

34. Togetherness/Separatism 

35. Trust/Suspicion

Figure 2

We regularly release new socionomic reports. If you would like us to email you whenever we release 
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of bailing out Greece.” The crisis “revived old 

resentments and stereotypes between Greeks 

and Germans,” says the latest Reuters dispatch 

from Athens. “Now Greeks are starting to get 

outraged at German outrage.” As we go to 

press, Athens riots are intensifying and Greece’s 

deputy prime minister attacked Germany over 

its Nazi past.
16

Recently, The Washington Times noted that 
German taxpayers are “fed up with having to 
constantly bail out suicidal spendthrift policies in 
irresponsible countries.”

25

Another polarity in play within the European 
Union is concord/discord. Some European leaders 
are striving to increase the size of the European 
Financial Stability Facility. But The  Wall Street 
Journal reports:

Discussions to increase the lending capacity of 

the European Financial Stability Facility … have 

yielded no real progress as major differences 

persist among member governments, said a 

European diplomat
26 

(emphasis added).

Another negative-mood polarity—convergence/
polarization—is coming into play as EU nations 
begin to “rediscover their borders” and “rekindle 
the animosities that kept them apart for centuries,” 
as EWI’s Hochberg and Kendall predicted in 2005. 
As the New York Times put it last October, national-
ism is now “degrading the collective responsibility 
and shared sovereignty” that previously defined 
the EU.

27
 In August, Hans-Olaf Henkel, former 

president of the Federation of German Industries 
and an early supporter of a unified European cur-

rency, wrote an article in Financial Times calling 
for Austria, Holland, Germany and Finland to break 
away from the EU and launch their own currency. 
And a senior EU official reports that Germany and 
France have been exploring the idea of a smaller 
euro zone.

28
 

Leaders Cannot Affect Social Mood5. 
Most forecasters make the mistake of assuming 
that powerful leaders have the ability to control the 
waves of mood in society. Nothing could be further 
from the truth. As Prechter wrote,

[There has been] failure after failure of officials 

to control money, interest rates, commodity 

prices, retail prices, stock markets, and eco-

nomic growth and contraction.  . . . mechanics 

and “tools” are of no assistance unless you are 

tinkering with a machine, and human society is 

not a machine. Harboring an illusion of being 

in control of the waves is a guarantee of getting 

caught up in them. This is yet another illusion 

that socionomics has the power to eliminate.
29

Social mood encompasses all of society. By defi-
nition, nearly everyone is going to be wrong about the 
social future at the extremes. No leader or social policy 
will anticipate a coming reversal; doing so is up to the 
individual who knowingly stands apart from mood.

Conclusion
As we have noted repeatedly, socionomics is not a 

crystal ball. But sometimes socionomics can identify 
which specific events are more or less likely to happen 
during various mood phases. And often, that insight can 
give individuals an extraordinary view of the future, to 
which others are oblivious.
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Paternalism in Washington:
One Big, Happy Federal Family?

By Alan Hall

The Palm Beach Post recently reported that the 
U.S. Federal Emergency Management Agency (FEMA) 
increasingly refers to the U.S. government as the “fed-
eral family.”

1
 This brings to mind Part 2 of the study on 

authoritarianism, which we published in May 2010
2
:

Who’s Our Daddy Now?
Social mood declines generate increasing fear. As 

society becomes more fearful, many individuals 

yearn for the safety and order promised by strong, 

controlling leaders.

The government obliges this societal yearning for 
protection by portraying itself as the paterfamilias, a 
Latin term for “father of the family” or “owner of the 
estate.” 

Ancient Greek political philosophers presented 
the state as a larger model of the family, implying that 
citizens are the children who have needs and leaders the 
parents who know best how to meet them. Ever since, the 
rules of many monarchs, aristocrats and dictators have 
been characterized by paternalism, which now appears 
to be increasing in America. 

Figure 1 plots two sociometers and two economic 
indicators (lagging sociometers) against the yearly 
number of references to “federal family” on FEMA’s 
website. We inverted the graphs of “federal family,” 
food stamp participation and the percentage of people 
living below poverty to highlight their correlation with 
the Dow/Gold ratio and the Consumer Confidence In-
dex. (We show the “federal family” graph on log scale 
because that is the only way to fit it; FEMA’s use of the 
term increased over 1000 percent during the first eight 
months of 2011.)

Note FEMA’s surge in uses of “federal family” 
during the 2000-2003 negative trend in social mood. 
Uses then fell to near zero as social mood turned 
positive from 2003-2007, even as FEMA’s activities 
and profile soared during the August 2005 Hurricane 
Katrina disaster. “Federal family” usage then surged  

Figure 1
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as society’s mood became increasingly negative again 
after 2008, in concert with plunges in U.S. consumer 
confidence and stocks valued in gold, and spikes in food 
stamps and the poverty rate.

During the Great Depression, President Franklin 
Roosevelt employed a paternalistic tone in his famous 
Fireside Chats. For example, 

This recession has not returned us to the disasters and 

suffering of the beginning of 1933. Your money in the 

bank is safe; farmers are no longer in deep distress and 

have greater purchasing power; dangers of security 

speculation have been minimized; national income is 

almost 50% higher than it was in 1932; and govern-

ment has an established and accepted responsibility 

for relief. … I know that many of you have lost your 

jobs or have seen your friends or members of your 

families lose their jobs. … I conceive the first duty of 

government is to protect the economic welfare of all 

the people in all sections and in all groups. … I am 

constantly thinking of all our people—unemployed 

and employed alike—of their human problems of 

food and clothing and homes and education and 

health and old age. You and I agree that security is 

our greatest need. I am determined to do all in my 

power to help you attain that security… .  

—April 14, 1938 

Today, according to the FEMA site: 
“President Obama has asked that we continue •	
to lean forward as a team…a team that includes 
our cities, states and the federal family….”
“We’re part of Department of Homeland Secu-•	
rity, we’re part of the Federal family, we’re part 
of a partnership….
“On behalf of the entire •	 federal family, our 
hearts go out to those who lost their loved 
ones….”
“The •	 federal family is dedicated to staying for 
as long as it takes to help them recover….”

Paternalism as Authoritarianism
In his August 2004 article, “Statist Quo Bias,” Dan-

iel B. Klein included the definition of paternalism from 
The Blackwell Encyclopaedia of Political Thought: “In 
modern use the term usually refers to those laws and 
public policies which restrict the freedom of persons in 
order that their interests may be better served” (Italics 
added by Klein).

3

Ulysses Everett McGill—the dapper character 
played by George Clooney in the movie O Brother, 
Where Art Thou?—understood this definition. McGill 
told his ex-wife: “I’ll tell you what I am—I’m the damn 
paterfamilias! You can’t marry him!”

4

If social mood becomes more positive, expect 
FEMA’s use of paternalistic phrases to abate. If social 
mood continues to trend toward the negative as Elliott 
Wave International expects, government paternalism 
will increasingly fail to assuage rising public anger. 
Depression will make Uncle Sam incapable of keeping 
his many promises. More people will then perceive the 
nature of his paterfamilias strategy to be, essentially, au-
thoritarian, meaning society will likely polarize further 
over its choice of leaders. This will provide additional 
fodder for the authoritarian/anti-authoritarian battles we 
already see under way.
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player that he said there was no one in the field who 
could beat Woods over the next 30 tournaments. Many 
other sports writers made similar predictions.) Woods 
went on to sign a five-year endorsement contract with 
Buick in 1999, and the following year he signed a 

Biding His Time
Will Julius Malema rise to power with 
the next bear market?

A special section in the January 2012 issue 
of EWI’s Global Market Perspective looks at 
the emerging market of South Africa and the 
potential for a future dictatorship within that 
nation. EWI’s Mark Galasiewski begins with a 
look at possible scenarios for the movement of 
South Africa’s FTSE/JSE Africa All Share Index. 
He then describes the index’s history during the 
past 12 years and the failure of predictions for the 
continent based on linear extrapolation.

Galasiewski notes the tendency of large-de-
gree bear markets to bring dictators to power and 
examines a strong candidate for that role: South 
Africa’s Julius Malema, a “charismatic, populist 
politician who rose from a life of poverty in one 
of South Africa’s poorest provinces.” According 
to Galasiewski, Malema has become the nation’s 
“most vocal proponent of nationalization—an 
idea that still tantalizes many citizens 18 years 
after South Africa dismantled apartheid.”

The special report describes Malema’s rise 
to power in the African National Congress, his 
influence on national politics, his recent change 
of fate, and what the Elliott wave structure sug-
gests for his political future. The report is being 
offered free to subscribers of The Socionomist. 
To obtain your copy, please click here.

Esteemed market analyst Paul Macrae Mont-
gomery featured Galasiewski’s special report in 
the January 9 issue of his weekly publication, 
Universal Economics. Montgomery stated, 
“analyzing foreign markets properly can be very 
helpful in the current fluid environment, even for 
portfolios that stay at home.”

(Continued on page 10)

MANIFESTATIONS OF A DECLINING SOCIAL MOOD: JANUARY 2012
Tiger Update: Not Cuddly Yet

The bull-market icon is struggling mightily to regain his former reputation.

By Gary Grimes, Guest Contributor

The past three years have been mostly saber-
toothed for professional golfer Tiger Woods. As we 
demonstrated in January 2010, golf mega-star Woods, 
like basketball star Michael Jordan before him, is a 
consummate bull-market performer.

1
 And, like Jordan, 

his reputation is shaped by social mood.
These two men were/are heroes of their respective 

sports, and a 1996 report by Elliott Wave International’s 
Pete Kendall noted a social preference for heroes in bull 
markets. Kendall pointed out that the bull-market desire 
to worship heroes best explained the dizzying heights 
of Jordan’s popularity at the time.

2

Woods also enjoyed massive popularity during the 
positive mood years of the 1990s and much of the next 
decade. And just like Mike, Tiger was the front man 
for a bull-market game. Robert Prechter explained in 
October 1997:

The first major American 

golf tournament was played 

in 1895, eight months be-

fore the initiation of the 

Dow Jones Industrial Aver-

age and 10 months before 

a low that still stands. In 

each successive wave of 

rising stock prices, golf’s 

popularity has surged. In 

the 1920s, country clubs 

sprang up across the na-

tion. The Depression, “of 

course, put a pinch on the country club lifestyle. But 

by the late 1950s [during wave III], the concept was 

ready for a comeback.” In the 1980s, Japan’s boom-

ing mood coincided with an outrageous golf craze. 

… The game’s popularity is so clearly in lock-step 

with the stock market that Barron’s noted in a golf 

section earlier this year, “We can now report that 

there appears to be a definite connection between 

golf and stocks.”
3

When Woods launched his professional career in 
1996, social mood was overwhelmingly positive. (In 
1997, one sports writer was so wowed by the young 

Hard Feelings: Tiger Woods 
shakes hands with his former 
caddie, Steve Williams, at 
last year’s Australian Open.S
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$100 million contract extension with Nike,
4
 which also 

enjoyed a long-time contract with Jordan. Beginning 
in 1999 and continuing through 2008, Woods won 13 
major golf championships. He continued his winning 
ways in 2009 with eight more victories, and when he 
finished first in the non-major Australian Masters on 
November 15, 2009, it “looked as though he would 
rule golf for as long as he played,”

5
 according to the 

Golf Channel.
But “Mainstream social and economic forecasting 

has forever been a practice of extrapolating present and 
recent conditions into the future,” as Robert Prechter 
noted in 1999 in The Wave Principle of Human Social 
Behavior.

6
 Linear predictions overlook the influence of 

changing social mood. 
Just two weeks after his win in November 2009, 

Woods’ sex scandal broke. “[N]egative social moods are 
a natural chemical for ripening scandals, and the taste 
for them,” as Prechter explains in The Wave Principle 
of Human Social Behavior.

7
 And, in the January 2010 

issue, The Socionomist observed the role that social 
mood seemed to be playing in a longer-term fall from 
grace:

Tiger Woods’ star power started to decline long before 

his alleged playboy lifestyle became news. Some of 

his biggest sponsors began dropping long-held en-

dorsement deals with the golfer more than a year ago: 

American Express in August 2007 (after 10 years) 

and GM in December 2008 (after nine years). Based 

on the polls and these actions, we infer that Woods’ 

popularity reached its zenith in the months between 

his PGA Championship win in August 2007 and his 

U.S. Open win in June 2008 (his latest major wins). 

Stocks, reflecting social mood, made their all-time 

peak in October 2007.
1

What has happened since? Until recently it’s been a 
Tiger-wreck, as Woods went on a 26-tournament skid. In 
October 2010, he lost his world number-one ranking. In 
July 2011, he came under heavy criticism for firing the 
caddy who guided him to 13 of his 14 major champion-
ships. In August 2011, he missed the cut for the PGA 
championship, only the seventh missed cut of his career 
on the PGA tour. And in October 2011, he fell out of the 
Top 50 rankings for the first time in 15 years.

Like Woods, golf has suffered a decline. A January 
16 article in USA Today says golf resort communities 
are “bleeding money and members.” The article notes 
that in Palm Springs and other cities in the Coachella 
Valley, where U.S. presidents, Bob Hope and Frank 
Sinatra once played, “nearly one out of every four 
homes listed for sale is on a golf course.” Across the 
U.S., the number of golfers has fallen by 13% in the 
past five years.

8
 

More recently, Woods did emerge victorious at the 
Chevron World Challenge. The December 2011 tour-
nament gave him his first win in 27 attempts spanning 
more than two years. It moved Woods from #52 to #21 
in the world ranking, and he hopes to follow in the 
footsteps of golfer Jim Furyk, whose 2009 win in the 
same tournament ended a two-year title drought before 
Furyk went on to have a “career-best season” on the 
PGA Tour in 2010.

9

So is Tiger back? We asserted in January 2010 that 
based on EWI’s forecasts, “it might take five to 10 years 
for a [positive] mood big enough to restore his badly tar-
nished star.”

1
 He is not there yet, the market’s rally from 

2009 and Tiger’s sole recent victory notwithstanding.
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