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The Socionomist: You have a new publication about socionomics (this one, launched a year ago). John 
Casti, a well-known academic author, just released a well-received book about your social mood theory 
(Mood Matters). You recently presented your ideas at the University of Cambridge, and I understand 
the reception was very good among both students and faculty. You released a DVD of your presentation 
at the London School of Economics. Socionomics is getting coverage in the media. Two staff members 
have taught university classes. And the Institute has its first research fellow, Matt Lampert, pursuing 
an advanced degree at Cambridge. Socionomics seems to be gathering steam. 

In this issue, editor Mark Almand conducts an 
in-depth interview with Robert R. Prechter, Jr., 
founder of the Socionomics Institute and publisher 
of The Socionomist.

An Interview with 
Robert R. Prechter, Jr.:

Where I BelIeve
SocIonomIcS IS headIng

R.P.: I always feel that it’s taking too long for people to discover socionomics. But when I review 
the latest developments, I realize that progress is coming along nicely. So thanks for the reminder.

For the benefit of new readers, how about an “elevator speech” definition of socionomics?

Socionomics is the study of actions that result from changes in social mood.

What’s the hardest thing for most newcomers to grasp?

 That social mood motivates social actions instead of the other way around.

Can you give me an example of how this causality works?

There are millions. Here is one. Most people think that recessions make businesspeople cautious. 
Socionomics says the opposite: Cautious businesspeople make recessions. So, the mood is the cause, 
and the event is the result. 

http://www.socionomics.net
http://www.socionomics.net/mood-matters-john-casti/
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Why is this insight important? I mean, what can 
it do for people?

Start with the above example. If you 
grasp that social mood is what moves the 
economy, and you can measure mood, then 
you can identify when and where recessions 
are most likely to occur. You can get out of 
the way.

And socionomics says that you can measure mood 
via the stock market?

Yes. For a variety of reasons, the stock 
market is an excellent meter of society’s mood. 
People can act on their moods immediately 
by buying or selling stock. But decisions they 
might make at the same time to expand or 
contract a business, or to draft a peace treaty 
or declare war, take time to effect. So there is 
a lag. This is why the stock market predicts the 
character of news, not the other way around. 

You’ve told the story about how you got the initial 
insight about socionomics. What was that like? 

I was drifting toward the idea in 1969, 
when I was 20 years old and wrote a college 
paper about song lyrics and social trends. Then 
I latched onto the Wave Principle in the early 
1970s and started plotting financial prices in 
1972. I taught myself technical analysis and 
the Wave Principle in 1973-1974 and became a 
pure technician early. This was useful, because 
from the beginning I never adopted the idea 
that stock prices responded to facts and news. 
All I could see were patterns, breadth and 
volume and how they corresponded to types 
of market action. These were all necessary 
precursors to the breakthrough. Then the idea 
that the stock market and popular culture were 
linked hit me in late 1975. I was looking at a 
wall chart of the stock market and thinking 
about tonal changes in Beatles records. That 
led me to thinking about popular music in 
general. Musical styles seemed to ebb and flow 
with stocks. That’s when I had the first moment 
of feeling that I had figured out something that 
no one else had observed before.

Were you instantly thrilled? 

You know that introspective, suddenly 
alert feeling you get when a new idea comes 

into your head? That’s what I felt. But I didn’t 
have the whole picture yet. From there, things 
unfolded in waves.

What happened next?

I was mostly working at the time, 
for the Merrill Lynch Market Analysis 
Department. So I was 
busy with a career. 
I studied the Wave 
Principle, cycles and 
technical analysis 
in more depth and 
watched the stock 
market confound the 
fundamental analysts 
time and again. It 
became even more 
obvious to me that news lagged prices, not the 
other way around. So I became completely 
committed to the idea that the market moves 
independently of outside events. To this 
day I cannot understand technicians who 
talk about elections, the Fed, interest rates, 
economic news and social events. They have 
no predictive value as far as the stock market 
is concerned, at least not in the way most 
people read the news.

What’s the best way to read the news?

A socionomist reads the news completely 
differently from everyone else. For example, 
when we read that some think tank has 
predicted rising energy prices for the next 
decade, we figure that energy prices are 
probably near a top. When we read that 
economists are in agreement that a recession 
is in force, we see it as evidence that stock 
prices are near a bottom. And so on. As you 
can see, this is the opposite of the way most 
people read the news. When news stories 
cluster or sound extreme, they can have 
predictive value, in the opposite direction.

Why is that?

Because news lags mood trends. By 
the time events have reflected a positive or 
negative mood trend fully, that trend is about 
to reverse.
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When did you start writing about socionomics?

In 1979, I went independent and started 
a publishing company. In December that year 
I wrote my first socionomic declaration. It’s 
at the start of Pioneering Studies. In 1984 
I wrote another one. Then in 1985, I wrote 
a report titled “Popular Culture and the 
Stock Market,” which was boiled down for 
a Barron’s article. That sort of kicked things 
off. Until then, I was the only one having 
these thoughts. Then a small segment of the 
public got interested.

Did you call it socionomics then?

I wrote that name on a file folder and 
put it away for the day when I wrote my first 
book about it. I kept it to myself until 1999, 
when I finally wrote The Wave Principle of 
Human Social Behavior and the New Science 
of Socionomics.

 Were you a pure socionomist from the start?

No. Socionomics is deeply counter-
intuitive. I had to go through a long process 
of weeding out misconceptions from my 
mind that had taken root there long ago. An 
early example was the idea that interest rates 
buffet the stock market. There are people who 
make a living on this idea. Economists are 
sure it’s true. My colleagues were convinced 
of it. It makes sense. It’s also quite wrong. If 
someone told you the course of interest rates 
in advance, you couldn’t predict stock prices. 
The stock market moves on waves of social 
mood. If you know that, you know more than 
the person who knows where interest rates 
are going. And, of course, no one knows 
where interest rates are going. Except that 
sometimes socionomists do know, because 
we study the history of waves and their 
attending social attributes.

What was the next big insight?

By 1999, I had become an almost 
complete purist. I was able to turn every 
exogenous-cause argument on its head: 
prove it was wrong, and then show that 
socionomic causality successfully explains 
the very same data. But I still had this residual 
belief, carried from the past, that the Federal 
Reserve had the power to control the money 

supply and thereby move markets around. 
One day I realized that this idea, if it were 
true, challenged my whole model. I posed the 
same question I always did: When I reverse 
the order of causality, how does it re-form 
the question? So instead of asking how the 
Fed controls the markets, I asked how the 
mood behind the market controls the Fed. I 
discovered that people create central banks at 
certain times in the wave structure. I plotted 
interest rate data and realized that the Fed 
just follows the T-bill rate, which is set by 
the market. I studied the Fed’s historical 
actions and realized that the Fed does not 
act; it reacts. The whole Wizard of Oz image 
went up in smoke. That was my last bout with 
exogenous causality.

Was it useful?

Oh, yes.  This specific exercise 
proved very useful, because it led me to 
an understanding of credit and the Fed 
that allowed me to write a unique book 
predicting deflation. Everyone else I had 
read or heard—Keynesians, Monetarists, 
Austrians, you name it—fervently believed 
that deflation is utterly impossible in a fiat 
money system. They still do. They are all 
stuck in the exogenous-cause paradigm, a 
corollary of which is that politicians and 
central bankers can direct the economy. But 
it’s the other way around. The economy 
pushes them around. And social mood pushes 
the economy around. So if you know the 
trend of social mood, you can predict what 
the Fed will do.

I am sure that along the way, you had several 
additional major breakthroughs. What were the 
key one or two?

Right. Well, I had to tie all my ideas 
together theoretically. For one thing, I realized 
that the causality attending economics and 
finance are completely different. This is 
also an idea that, as far as I can tell, no one 
had proposed before. I wrote about it with 
Wayne Parker in a paper for the Journal of 
Behavioral Finance in 2007.

Realizing that the Elliott wave model 
described the structure of waves of social 
mood—not just financial pricing—was 
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another insight. I also figured out that most 
financial thinking is rationalization, not 
reasoning. One evening in 2004, I developed 
a diagram that shows how all the related 
ideas fit together. [Ed: See Figure 1.]

 Has anyone ever shared an “aha moment” of their 
own regarding socionomics with you?

A number of people have come up with 
valuable insights about socionomics. 

Wayne Parker proposed a metatheoretical 
context for the theory, which was very 
important. Also, Wayne and I collaborated 
to come up with the distinction between 
mood and emotions. Alan Hall and I figured 
out that the center of wave 3 is the mood-
direction delineator, an idea that we wrote 
up for The Socionomist. Other people have 
done some excellent supportive studies. 
Pete Kendall showed how the sport of 
basketball has grown and contracted in 
concert with social mood, and he has linked 
the outbreak of fighting in the Middle East 
with worldwide social mood peaks. 

Working from a suggestion from 
Pete Kendall, Professors John Nofsinger 
and Kenneth Kim demonstrated a strong 
relationship between stock market trends 
and the timing of when the government 
adds and removes regulations on investing. 
Mark Galasiewski connected stock market 
trends to the popularity of automobile 
colors; DuPont included it in its annual 
Automotive Color Popularity Report, and 
Radar magazine wrote it up. And Brian 
Whitmer used socionomics to predict the 
Greek debt crisis and a coming breakup of 
the European Union. There must be three 
dozen such contributions. 

When Brian published his report, the media 
said nothing. There was no interest. Then a few 
months later when the Greek debt crisis occurred, 
it was a bit late to take action. This kind of thing 
happens regularly, doesn’t it? 

Socionomic insights are their most 
useful precisely when most people are 
least inclined to pay attention to them. It 
is unfortunate and ironic, but socionomic 
theory explains why it is also axiomatic.

You also mentioned mood versus emotions. What 
is the difference? 

Emotions are exogenously referred, 
consciously experienced feelings, regulated 
by a combination of mood, conditions and 
events. Mood is an endogenously regulated, 
unconsciously experienced mental state, 
regulated by Elliott waves.

Mood predisposes people toward 
certain emotions. But before a person can 
experience an emotion, he must have a 
referent. People in a positive mood trend 
might credit a political leader or a musical 
group for their happy feelings. People 
in a negative mood trend might blame a 
political leader or their spouses for their 
unhappy feelings. So unconscious moods 
can produce conscious emotions via an 
external referent, but the root cause—
mood—goes unrecognized.

Which brings me to another point. I 
recently realized something very exciting 
about this area: People have no memory 
for their shared moods. They do remember 
emotions, however, which are expressed with 
reference to exogenous circumstances. 

Does a specific mood produce more of a certain 
type of emotion? For example, during a bear 
mood, do people in general feel more fearful 
and angry?

Yes. I published a list of emotional 
expressions of negative and positive social 
mood. It’s in Chapter 14 of The Wave 
Principle of Human Social Behavior.

Back to your earlier point: You said people 
cannot remember their moods. Is that because 
mood is unconscious?

Exactly. People will remember a 
powerful emotion their whole lives. For 
example, if you ask them how they felt when 
their child was born or when a beloved pet 
died, often they can tell you. But if you 
ask them how they felt at the last market 
top, they have forgotten it already, and they 
think that any fool should have seen it was 
a terrible time to own stocks! Clearly the 
brain has no storage mechanism for social 
mood. It exists only for the moment. It 
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fluctuates in a fractal pattern. People sense 
it unconsciously, so they don’t recognize it, 
which is why they don’t remember it.

And yet they act on their mood all the time.

Yes, without realizing it. 

If I understand the concept of a “fractal” 
properly, at the same exact instant mood will 
almost always be both bearish and bullish at 
various degrees of trend. This is hard for most 
people to understand.

You are so right. Theorists who talk 
about financial or social tipping points 
think the market or society is going in one 
trend and then reaches some point at which 
it “tips” in the other direction, as if it were 
a tree leaning over and finally falling due 
to one last wind gust. But the market is a 
fractal. It is changing direction every split 
second. Is every one of those changes a 
tipping point? People who reason from 
mechanics take some major trend change 
as an example of the point that “tipped.” 
But doing so is selective, because at smaller 
degrees the market had multiple other trend 
changes. And there are larger ones as well. 
Once you see it graphically, it’s pretty clear. 
The market and the social mood behind it 
move according to the Wave Principle. It’s 
not mechanics.

Are you saying that social mood is completely 
endogenous? That nothing, no matter how 
wonderful or calamitous, has any effect on it 
at all?

We have investigated every exogenous-
cause argument we have heard, and we have 
tested every socionomic cause-and-result 
claim that we can think of. Usually they 
are two sides of a coin, and the established 
theory fails, and ours works. Now, we have 
yet to demonstrate all our conclusions with 
rigorous statistics. We have a paper in the 
works right now about political forecasting. 
But I will also say that we have found no 
papers that prove exogenous causality in the 
stock market. The theory is simply assumed, 
as if it were a law of physics. And that’s 
exactly what it is, which is why it doesn’t 

apply to social behavior. I would welcome 
any challenge to socionomics that someone 
thinks we may have overlooked. 

If I accept, as you say, that mood drives events, I 
then have to ask this: What drives mood? 

Social mood arises when humans 
interact socially. It is not passed from one 
person to another as in contagion. It is 
not imparted by leaders. It is not imposed 
by authorities. If anything “drives” the 
emergence of social mood, it is the herding 
impulse. At least the process seems closely 
related to the herding impulse. 

How exactly do herding impulses interact in a 
group setting? 

We don’t know. Maybe someone well-
versed in fMRI studies can figure it out. 
(Ed: fMRIs, short for functional MRIs, 
are imaging tests that show which parts 
of the brain “light up” when it performs 
a function.)

What role do Elliott waves play?

Elliott waves describe the fluctuations 
of social mood, just as branching rules 
describe the pattern of trees. Elliott 
waves probably constrain social mood 
fluctuations, just as branching rules 
constrain branching systems. 

Meaning that social mood does not move outside 
the form of an Elliott wave?

Correct. 

You have written about Fibonacci relationships, 
golden spirals and so on in the natural world and 
noted that those same growth principles turn up in 
human behavior. Do you have a theory connecting 
physical manifestations in nature and social 
manifestations in groups? 

Many living systems display Fibonacci 
relationships. So do Elliott waves, which 
describe a living system. 

How are fractals involved?

A special type of fractal is found in 
living beings and systems. I call it a robust 
fractal. 
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Most fractals in non-living nature are 
indefinite, or random, fractals, and a few are 
self-identical fractals. Clouds and seacoasts 
are indefinite fractals. Heated silicone oil 
produces a self-identical fractal of stacked 
hexagonal patterns.

Robust fractals do have a specific 
pattern, but they do not repeat it exactly; there 
are quantitative differences; a robust fractal 
is self-similar but not self-identical. Trees, 
circulatory systems and pulmonary systems 
are all robust fractals. The small branches 
look a lot like the larger ones but not exactly 
like them. That’s how component waves look 
relative to encompassing waves.

Are you also saying that there absolutely is never 
a case in which an event drives the markets?

Not quite. Transitory emotional reactions 
move prices occasionally for a few seconds or 
minutes. The market quickly adjusts to where 
it would have been without the disturbance. 
Larger trends are completely independent of 
exogenous cause.

Now recall my observation that people 
remember their emotions. This is a big 
reason why people think that news moves 
markets. They remember the big up opening 
on news, or the sharp one-minute reaction. 
But they can not consciously register the 
unconscious mood that guided the vast bulk 
of the market’s moves. They do not sense the 
causality, so they don’t remember it. 

 Where do you see the science heading next? 

We need to test all our ideas rigorously. 
We are doing so little by little. The 
Socionomics Foundation offers grants to 
interested academics.  

What is your biggest dream for socionomics? 

I would like to see departments of 
socionomics in universities. The demand is 
growing, and some universities now include 
socionomics in certain classes. So it is 
beginning to happen. 

  Will you see it in your lifetime?

Depends on how long I live.

MILITARY AnD POLITICAL LEADERS nEED A 
SOCIOnOMIC PERSPECTIVE

By Michael Flagg

[Ed: Michael Flagg blogs about socionomics at Futurejacked.blogspot.com. He holds degrees in history and 
nuclear engineering and currently works as a project manager at a nuclear research reactor.  In this article, 
originally posted on May 28, Flagg asserts that even the best military and political analysts tend to commit a 
cardinal sin of forecasting: They assume that all current trends will continue. He suggests an alternative basis 
for mapping future probabilities.]

One of the few news 
service subscriptions that 
I keep up is Stratfor. The 
site provides some of the 
best conventional analysis 
available, certainly more 
in-depth than mass market 
websites and magazines and 
often sourced very well when 

it comes to high-level strategic decisions made by 
military and political leaders in the U.S. and around 
the world. This group cuts through the partisan haze 
and gets down to the mechanics of how power is 
exercised around the globe.

Michael Flagg

Having a source that is so well plugged in gives us 
a fantastic window into the minds of Western power 
elites. In my opinion, that same connectedness hinders 
them from catching dramatic turns in mass sentiment 
such as the one we are living in today. 

Now, I do not mean to pick on Stratfor. They 
are among the best at what they do, and I regard my 
subscription as worth the money. But I don’t rely on 
them to inform me of how to plan in any strategic 
sense. And if I won’t use the best in the business for 
that purpose, then I certainly won’t use newspaper 
articles, blog opinion pieces or, heaven forbid, 
television talking heads.

http://futurejacked.blogspot.com/2010/05/what-is-on-radar-of-elites.html
http://stratfor.com
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Looking over the topics on Stratfor’s main 
page, I am amazed by the lack of ongoing attention 
to potential fracture points in the conventional 
framework. Scanning the topics this morning, I see:

a  r ev i ew  o f  a n  a t t e m p t  b y •	
Palestinian supporters to break 
the Gaza blockade;
a discussion of trade tensions •	
between Argentina and Brazil
a special report on security for the •	
World Cup matches to be held in 
South Africa;
an in-depth review of efforts by •	
Hungary to extend citizenship to 
Hungarians outside the current 
borders of the country.

So what, you ask?
In the late 1700s, conventional analysis would 

have been discussing the numerical and training 
superiority of British troops and how it meant almost 
sure victory over a dispersed rabble in the North 
American colonies. A few years later, the same 
analysts would have stated that the enraged peasants 
of France stood no chance against a monarchical 
structure in place since the Middle Ages. I won’t 
even go into how bankrupt conventional economic 
analysis has become. This is the kind of analysis 
that today’s elites in politics are reading and 
understanding to be accepted facts. The decisions 
that will be made—or not made—in the coming 
weeks and months will likely lack recognition that 
we are at a watershed moment in history. They will 
be divorced of any grand understanding of the big, 
changing picture. They will reflect conventional 
thinking, focusing on the minutiae of tactics and 
political hustle and treating anger and violence as 
isolated expressions of local unrest. 

Well friends, in my opinion, we are within a 
turning point in history that will present the elites 
with significant challenges. This turning point will 
produce upheavals that rival or surpass those of the 

American and French Revolutions and the Cultural 
Revolution in Modern China. I think that by the end 
of this year, we will all be living it and knowing it.

Socionomics gives context to each of the stories 
that is pumped out in the mainstream media or 
via excellent outlets such as Stratfor. In addition, 
socionomics enables you to scenario-plan. That’s 
why I use the model often and why I harp on it in 
my posts.

For instance, the story on Hungarian efforts to 
reclaim influence via the use of dual citizenship 
gets deeply informed (why now? and what comes 
next?) by knowing that we are entering a long 
period of negative-biased mass mood. The story 
about the trade spat between Argentina and Brazil 
is given much more life in that context as well. As 
for the story about security in South Africa, well, 
let’s just say that socionomics well describes what, 
historically, can happen to minority populations 
during periods of negative mass mood. If one uses 
that information properly, one can avoid the horrible 
wave of violence that the model indicates is likely 
headed toward those minorities.

Also, I find it unfortunate that this excellent site 
does not anticipate the possibility that the Gulf oil 
spill may become a focal point for increasingly tense 
international relations. If it does not, then the U.S. 
population will hang its anger on some other event in 
the coming weeks and years. The anger is growing, 
and it needs a referent.

Stratfor is the standard of what our conventional 
news sources provide to the elites in corporate 
America and the U.S. government. You can imagine 
the character of the responses that they will attempt 
based on it.

Conventional analysis isn’t too dangerous for 
your health during the middle of long-term trends. 
But in times of important change, it will fail its users 
and those who depend upon them. Only socionomics 
can see around the corner.

SIGnS OF SHIFTInG MOOD
As Primary and Cycle Degrees Align, So Do Social Events

After a year-long opposition, the Primary and Cycle degree trends of the stock market became aligned 
this spring. Both are now trending downward. Other social manifestations are following suit. A quick scan of 
headlines since the market peaked on April 26 confirms a souring mood within storylines as varied as politics, 
the Gulf of Mexico oil spill and hostilities in the Middle East. 
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As the bear continues, watch for words such as 
fear, disaster, anger and violence to appear in the 
news with greater frequency.

GOVERnMEnT AnD POLITICS
Authoritarian Tendencies on the Rise

In last month’s report on Authoritarianism, 
Alan Hall predicted that governments will 
shut down swaths of the Internet as they sense 
increasing threats from their citizens. As Hall 
reported, the whistle-blower site WikiLeaks.com 
released videos of a 2007 U.S. attack on Iraqi 
civilians and Reuters staffers. Hall said the website 
was bound to draw censure once the Primary-
degree mood turned bearish. 

Right on cue, in June, The Guardian wrote that 
American officials were hoping to persuade the 
site’s founder, Julian Assange, to stop publishing 
embarrassing diplomatic cables. The Daily Beast, 
a U.S.-based news site, claims that Assange has 
acquired and plans to post video of American 
helicopters attacking Afghan civilians. 

Daniel Ellsberg, the famous leaker of the 
Pentagon Papers in 1971, decried the Obama 
administration for pursuing whistle-blowers such 
as Assange and the U.S. soldier believed to have 
leaked the Afghan footage. Said Ellsberg, “We have a 
president who … feels he has the right to use special 
operations operatives against anyone abroad that 
he thinks is associated with terrorism ... . And that 
includes American citizens.”

Assange, an Australian, has retreated to 
Iceland. That nation has revamped its media laws 
to establish itself as an international haven for 
investigative journalists and whistle-blowers. 
Iceland embodies the second half of Hall’s 
prediction: As authoritarians gain voice, anti-
authoritarians will become more assertive as 
well. Watch for the authoritarian/antiauthoritarian 
conflict to grow as Primary wave 3 continues.

Sending A Message
In The Wave Principle of Human Social Behavior, 

Robert Prechter, Jr. predicts that declining mood will 
result in a polarized electorate, rising popularity 
for third parties and the ejection of incumbents. 
In Popular Culture and the Stock Market, he says 
falling mood will lead to growing numbers of women 
taking office.

In light of this, socionomists have been keeping a 
close eye on this year’s June and November elections 
in the United States and elsewhere. 

Women candidates are the big news from June’s 
U.S. primaries, prompting MSNBC to dub the 
election “Ladies Night.” Here is a roundup of major 
upcoming races involving women:

California: In June, former eBay •	
CEO Meg Whitman won the GOP 
nomination for Governor; former 
Hewlitt-Packard CEO Carly Fiorina 
tries to unseat longtime senator 
Barbara Boxer this fall.
Nevada: State legislator and Tea •	
Party favorite Sharron Angle won 
the GOP Senate primary. She faces 
no less notable an incumbent than 
Democratic leader Harry Reid in 
November. 
South Carolina: State legislator •	
Nikki Haley competes in a runoff for 
GOP gubernatorial candidate later 
this month.
National: Sarah Palin is the undeclared •	
leader of the Tea Party movement and 
its most popular speaker.

In late April, The Center for American Women 
and Politics at Rutgers University counted a record 
number of women candidates for this fall’s mid-term 
elections. This year’s tally also includes a record 
107 female Republican candidates for seats in the 
currently Democratic House. In fact, the entire 
candidate field has almost twice as many hopefuls 
from the GOP as from the Democratic party; several 
hundred independent and third-party challengers are 
taking part as well.  

According to the Associated Press, strong anti-
incumbent sentiment and disenchantment with the 
federal government are the prevailing forces this 
election year. Voters in South Carolina took anti-
government sentiment to an extreme by selecting 
Alvin Greene, an unemployed veteran with no 
prior political experience, as democratic candidate 
for Senate.

Meanwhile, in May voters in Iceland’s capital 
city Reykjavík showed their disdain for traditional 
politics by electing a standup comedian as mayor. 
Jón Gnarr Kristinsson ran a blatantly spoof 
campaign; his Best Party promised to provide 
free towels at swimming pools and bring a polar 
bear to the city zoo. Kristinsson said his victory 
signals mass discontent with politicians after the 
country’s 2008 banking crisis. In May, British 
voters ousted incumbent Prime Minister Gordon 
Brown, and the popularity of a third party led to 
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Announcement from the publisher, Robert Prechter: A brand new book is out. Mood Matters—From Rising Skirt Lengths 
to the Collapse of World Powers, is from well known science author John L. Casti. Casti has done the world a great service 
in bringing the ideas of socionomics and other futurist approaches to the general reader. He was one of the first widely 
published intellectuals to discern the value of socionomics, and I am indebted to him for covering the topic in an article 
for the August 31, 2002 issue of New Scientist. Now Casti has broadened his coverage and insights for this new book. 
Formerly of the Santa Fe Institute and now Senior Research Scholar at the International Institute for Applied Systems 
Analysis in Vienna, John Casti has produced many highly readable books and articles in his long career. This book is 
one you will want in your library. To order, go straight to this page: http://www.socionomics.net/mood-matters-john-casti
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indicating an increasingly negative social mood, the 
situation in the Mideast will get worse. 

In the May 2010 issue of the Asian Financial 
Forecast, analyst Mark Galasiewski updated earlier 
predictions that negative social mood would cause 
Arab and Israeli stock markets to plunge at the same 
time. “The last time the two indexes fell in tandem—
late 2008—increasing anger on both sides erupted 
in the Gaza War,” he wrote. “This combination 
probably puts the Middle East on a collision course 
to yet more tragedy.”  
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creation of the nation’s first coalition government 
in 65 years. Third-party candidate Nick Clegg is 
deputy prime minister.

More Mideast Violence on the Way?
Depending on one’s view, either Israeli commandos 

stormed ships stocked with humanitarian aid for 
Gaza, or Hamas is using aid ships to run guns for use 
against Israel. No matter which side you are on, one 
thing is sure: If the stock market continues to fall, 
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